Abstract-Based on Central Agency on Statistic (Badan Pusat Statistik -BPS), the growth of SMEs in Indonesia is increasing rapidly. In order to increase their competitive advantage, SMEs need to implement ERP system. However, most of ERP systems in the today market are very complex and not suitable for Indonesian SMEs. This paper presents the requirements of Indonesian SMEs' main business processes which are focusing in marketing, distributing, selling and production processes. The requirements were formulated by randomly distributing questionnaires to SMEs participating in International Handicraft Trade Fair (INACRAFT) 2012 event that held in the Jakarta on 28-29 May 2012. Finally, we have successfully formulated main processes that are needed to be standardized and implemented in ERP system due to their strategies to increase their market share.
INTRODUCTION
Pursuant to data published by the Ministry of Cooperative and SMEs Republic of Indonesia data, one of the biggest contributions of Indonesian GDP is SMEs which shares 57.12% of GDP in year 2012 and the biggest Indonesian SMEs is home and small scale industry (equal to 98% from total number of SMEs in Indonesia). Based on the BPS, a small scale business is identical to small scale industry and home industry. BPS classified the type of industry based on the number of employees as follow: maximize profits. The option to this case is to implement ERP concept and system so that they could simplify, automate and integrate their process and system. As result of implementing ERP, theoretically and practically SMEs could reduce their operating costs and improve their performances e.g. providing better customer services, reducing lead time and providing faster information [1] . However, Indonesian SMEs have their own characteristics, particularly they face several main issues such as low of IT adoption awareness, limited human resources, knowledge, IT infrastructure, and funding, undefined operational procedure and simple business processes. To be a winner in the today tough market competition, SMEs need to equip themselves with necessary tools to support their growth and existence.
Based on study from Saini regarding to ERP implementation key success factors in Indian SMEs, one of the success factors is SMEs need to align their business processes to match ERP system in order to minimize the amount of customization needed [2] . Unfortunately, most of the SMEs in Indonesia are still operating their business manually and traditionally without a defined operational procedure to manage their data because of small number of transactions activities. Study from Fathul Wahid and Lizda Iswari [3] on 146 SMEs in Yogyakarta showed that there is only a small portion of those SMEs that have adopted IT. The barriers of this adoption are mainly due to financial constraint and the view that IT has insignificant portion to support their business activities.
Although ERP systems can bring competitive advantage to organizations, it is the high failure rate in ERP implementation that is the major cause of concern across the industries [4] . Therefore, in order to make it successfully adopted by SMEs in Indonesia, we need to customize and localize to suit the needs of SMEs. Considering this, our paper discusses the study on the requirements of best practices business process to simplify the ERP implementation in SMEs. We formulate simple business processes that are expected meet with the Indonesian SMEs requirements.
The remaining of the paper is organized as follow. Section 2 explains the previous works, while the research methodology explained in section 3. Analysis of business processes requirements for SMEs and ERP systems comparison are discussed in section 4. Final section discusses the conclusions and future works of this research.
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II. PREVIOUS WORK
The importance of cost reduction and efficiency improvement objectives of ERP system adoption was emphasized in all the companies regardless of their size. Also, the findings suggest that small companies experience more knowledge constraints than their larger counterparts in ERP adoption [5] . Study from Govindaraju and Chandra found that most of Indonesian SMEs participating in the study have strategic plans to adopt higher level of ecommerce, though majority of the firms currently still adopt e-commerce at the lower level [6] .
Fahmi has conducted study of ERP open source software customization for furniture SMEs using OpenBravo. His study concluded that ERP system customization and localization is one of the key success factors for ERP implementation due to SMEs' limitations such as lack of funds and resources [7] . Zain's study tried to minimize the problems of ERP implementation for small to medium cigarette company such as lack of accurate good information in inventory, disintegrated systems among departments and obsolete systems through Framework for Applications of Systems Thinking (FAST) [8] .
III. METHODOLOGY
In order to achieve our objectives, we conducted a set of activities by firstly identifying the standard business process for marketing and distribution, procurement and production process. This standard process will also be compared with top open sources and proprietary systems namely SAP Business One, Microsoft Dynamic NAV, Compiere 3.3 Community Edition and Openbravo ERP 3.0 Community Edition. We analyzed the similarity of business processes between those systems to formulate our questionnaire.
We distributed this questionnaire by convenience sampling to participants of INACRAFT (International Handicraft Trade Fair) 2012 event that held in the Jakarta on 28-29 May 2012. INACRAFT is the largest gift and craft trade event and held every year in Indonesia. Most of the SMEs that took part in the survey are engaged in manufacturing and retail industries. Respondents involved in the survey of business process analysis consisted of 24 SMEs. SMEs are scattered in various area of Java and Sumatera. Considering this fact, we aim that we get samples that represent the characteristics of Indonesian SMEs. Lastly, we tabulated and analyzed the result of questionnaires and constructed conclusions. Based on Table I , best practice SAP will be used as a base reference to set questionner instrument to the Indonesian SMEs to identify their business processes due to its completeness functions that could cover marketing, procurement and production processes.
IV. ANALYSIS

A. Identification of Business Processes
which are highly supported by online community and have high interoperability such as Compiere and Openbravo ERP. Those ERP
B. Analysis of Indonesian SMEs Business Processes
Analyses were performed to identify the number of SMEs that use the similar business processes to support their operational activities. If there are SMEs which are using the similar process above 50 percent then we concluded that the process is generally required by SMEs in Indonesia. Table II shows that all SMEs indeed really need marketing and distribution processes as their main process to support their activities. However, due to their limited market segment which most covered only individual customer than they do not need manage inquiry and quotation process. In addition, the procurement process is required by SMEs to be automated and integrated with other processes. Because the SME has a simple organizational structure and business processes then process of managing purchase requisition is not required. If there is a request from certain department to procure then such department will directly inform to the procurement department to issue a purchase order which will automatically sent to the relevant vendor. Due to most of SMEs is a manufacturing SME then production process is needed to be implemented in ERP system to support other processes.
V. CONCLUSION AND FUTURE WORKS
In order to gain competitive advantages with other companies, SMEs need to implement ERP system to simplify, integrate and automate their business processes. One of the key success factors in implementing ERP is SMEs need to standardize and formalize their main processes. Based on our analysis, the main business processes which are urgently required by SMEs are marketing and distribution, procurement and production processes. However, most of SMEs are still focusing in standardizing and implementing their marketing and distribution processes due to their strategies in acquiring more customers to enlarge their market areas. Besides focusing in standardizing which can be fit with the best practice, SMEs need to consider other key success factors in implementing ERP systems such as people and technology. Finally, the business requirements that we have defined could be used to customize the chosen ERP system. 
